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ABSTRACT 
The use of non-print media has increased tremendously over the 
pa.st decade in most educational institutions but there was a question 
as to how much influence media has had in American Museums. The 
purpose of this study was to identify the utilization practices of media 
in museums as an indicator of a more efficient employment of certain 
media for a particular use and type of museum. 
Procedures The basic research steps were: (1) the identifica-
tion and selection of museums which fulfilled the criteria of location, 
east of the Mississippi River, volumes in the library•-•10,000 volumes---
and membership in the American Associ~tion of Museums, (2) the prepara-
tion of the survey instrument, (J) the computation and analysis of the 
data collected, (4) the presentation of conclusions and recommendations. 
Conclusionsa On the basis of the 78% reply to the survey, the 
most frequently used media were photographs followed by slide projectors 
and tapes. The least used media were opaque and overhead projectors. 
The number of citings of multi-image, multi-media, and programmed 
instruction seemed to indicate a growing awareness and creative -employ-
ment of media. Over three-fourths of the museums were designing their 
own exhibits and over 60% were constructing them in-house. 
Recommendations: 1. A similar study be conducted for museums 
west of the Mississippi River. 2. A st·wiy be conducted to determine 
the extent of media background of museum personnel employed and respon-
sible for media design and production. J. Research should be conducted 
to design a preparation curriculum for museum personnel who will be media 
specialists. 4. An in-depth analysis be conducted determining if the 
present media employment practices are resulting in the desired effect 
in regard to exhibit impact. 
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Chapter I 
INTRODUCTION 
Man has always had a compulsion to collect items. Many of 
these items were not useful nor necessary. As collections grew, they 
were arranged and rearranged. The final stage was to display the 
collection. If these items were artifacts, art works, scientific 
discoveries, technological inventions, or curiosities, their pl.ace 
, 
of deposit would eventually be a museum. 
The museum collections were first in the domain of private 
owners. From ancient civilizations until the late eighteenth century, 
collections belonged to churches, kings, nobility, universities---people 
and institutions of prestige and wealth, These collections were 
available for viewing only by very special-;consent of their owners. 
The general public rarely, if ever, was allowed to see or enter the 
premises where the collections were housed. A radical change affected 
museums in the very last pa.rt of the eighteenth century. A new type 
of government emerged called a republic, which was ruled by the people. 
The collections of royalty and aristocracy, of churches and institutions 
became the property of the people. Now museums belonged to the people 
and their doors were opened to all. 
The next drastic alteration did not occur until after World 
War II. The change was not in the ownership of the museum but in the 
manner of display. The destruction and disarray of war allowed 
changes to be made in exhibits. The new technologies developed 
2 
during this time suggest new horizons to be opened in regard to museum 
displays. 
Not only have displays changed but the number of museums have 
increased sharply since World War II. w. Stephen Thomas, Director of 
Development and Public Affairs at the Rochester Museum and Science 
Center of Rochester, New York, stated that thirty years ago fifty 
million visits were pa.id annually to two thousand museuns. By 1969, 
figures had grown to over JOO milion visits and an increase in new museums 
1 
at the rate of six every seven days. 
The museums as distinct from other media of com-
munication depends primarily on things---real things---rather 
than on words or images or symbols or replicas. The nouns 
of the museum language are objects; the relationships between 
objects are verbs. The adverbs and adjectives of the language2 are the supplimentary media of print, graphic, sound film ••••• 
Unlike the traditional museum often rigidly 
didactic in presenting its collection, the modern "creative" 
museum seeks to put the vi,i-tor into direct contact with 
what it has to offer •••••• 
With the new technologies being considered for use in museums, a 
controversey was inevitable. Two opposite points of view were 
expressed by James J. Sheridan and Joseph Shannon. Joseph Shannon 
stated a negative opinion of the use of media in museumsa 
1 w. Stephen Thomas, "How Do Museums Use the Mass Media?", 
Museums, Imagination and Education, (Paris, Frances UNESCO, 1973), 
p. 123, 
2nucan F. Cameron, _"Museums for Moderns", The Courier, 
(October. ··1973), p. 22. 
3 Ibid, p. 23. 
Audio visual is in its infancy, So far it has added 
nothing to museum object presentation except entertainment. 
All of it---slides, film, audio---is here to stay. And 
since they are merely techniques---tools---they should be and 
will be used. But they should be used only to supplement and 
enhance the primary and secondary media, not as substitutes4 for them. Objects are the only exclusive media of museums. 
J 
The contrasting opinion was stated by James J. Sheridan who is president 
of the Raymond Loewy International, owners of a new type of museum in 
Philadelphia calied the Living History Center. Mr. Sheridan saids 
Today a museum is a collection of artifacts with little 
or no mobility. Future museums will be capable through audio-
visual techniques of bringing the art achievements of the world 
to the most people at the least cost.5 
What the future of media will be has been aptly expressed by 
Josef Benes in a magazine article for the international museums 
organization, ICOM1 
If museums wish to maintain their position as cultural 
establishments which contribute to the educational influence to 
society on young and old, then educational methods must be in 
keeping with the standard of their public, with society's needs 
and with the progress of science and technology. This means 
in practical terms, that they must change the manner of present-
ing their collections. 
Three questions need to be asked with regard to a~dio-
visua.1 media. Why should museums use them? To what extent is 
their use consistent with the aims of museums? If the utili-
zation of audio-visual media is6to be effective, which types must be used, and in what way? 
4Joseph Shannon, "The Icing is Good, But The Cake Is Rotten",. 
Museum News, LII, {January/February 1974), p. 34. 
5nouglas Davis, "Electronic Carnival", Newsweek, LXIX, 
(August JO, 1976), p. 72. 
6 Josef Benes, "Audio-visual Media in Museums", Museum, SSVIII, 
(1973), p. 43. 
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STATEMENT OF THE PROBLEM 
The use of non-print communications media has increased 
dramatically over the pist decade in most educational institutions. 
There is some question as to how much influence these media have had 
in American museums. 
Authorities, not only on the national but on the international 
level, were seeing media as representing new and highly diversified ways 
to expand the museum's field of presentation and expansion. The know-
ledge and technological explosion had placed increased pressure on them 
for unique exhibitions and displays. 
Museum visitors have departed from being a reading 
public to a viewing group; the. decreasing role of the discipline 
of learning versus the comfort7of vicarious entertainment plays no small pa.rt in this change. 
Another expert who reinforced this point of view was Thomas Radford, 
Film Coordinator of the National Endowment for the Arts who wrotea 
No one should have to read in a museum unless he wants 
to use the library or to study an exhibition catalogue. 
Museum should be the last institution to use printed text in· 
exhibitions and the last to restrict information by requiring 
the visitor to read. For some reason, museums have been slow to 
see non-print media as stimulants to expand visual awareness 
and perception.8 
7william Fagaly, Gilbert Wright, ·Frederick.Dockstader, "Thoughts 
on the Audio-visual Revolution", Museum News, L, {January 1973), p. 14. 
8Thomas Radford, ''From A to V", Museum News, LI, (January/February 
1974), p. 37. 
5 
Since museums had seen themselves in a new role as educational 
institutions---a change from their earlier position as a conserver of 
culture---they needed to employ more technology if they were to attract 
an audience already constantly exposed to a visual and entertaining 
presentation of•information via the television. While ·1media has be-
come a teaching tool in the educational domain of schools and colleges, 
museums have appeared to be too slow to use non-print media as stimu-
lants to expand visual awareness and perception. 
The knowledge and technology explosion had also placed in-
creased pressure on museums for efficient administration. These problems 
--=administration and display---were compounded by the increase_cost of 
operation. If museums were to continue in their present form, the 
knowledge of the employment of the most effective utilization of media 
was necessary. The need to discover this knowledge was evident. 
PURPOSE 
The purpose of this study was to identify the utilization 
practices of media in selected museums as indicators of a more efficient 
employment of certain media for a particular type of museum and use. 
QUESTIONS TO BE ANSWERED 
This study proposed to answer the following questions. 
1. Is media being used in museums today? 
2. What type of media is being used, how many, and in what 
manner? 
3. What type of medium is employed more often in each of the 
four types of museums---art, history, science/technology and special? 
4. What percentage of the museums have a production area? 
5. Is media being used and in what capacity in all types of 
exhibits? 
6. Is media being employed in other operations of the museum 
besides as a display tool? 
PROCEDURE FOR THE STUDY 
The following procedures were necessary to accomplish the 
objectives of the stud.ya 
1. The examination of the literature which pertains to the 
evolution of media used in museums. 
6 
2. The identification.and selection of the museums east of the 
Mississippi River which have over ten thousand volumes in their libraries 
and are members of the American Association of Museums. 
J, The preparation of the survey instrument---the questionnaire 
---to be mailed to the above designated population. 
4. The preparation of the cover letter and the follow-up letter 
to be mailed to the same population explaining the purpose of the study. 
5. The treatment and analysis of the data collected from the 
survey instrument---the questionnaire. 
7 
ASSUMPl'IONS 
In planning this study, certain assumptions basic to the study 
were determined. 
1. The museum· personnel appear to be inadequately trained 
in undertanding and in using media. 
2. Museums are seeing themselves more and more as educational 
institutions instead of preservers of culture. 
3. Museum:;_ staffs have not kept abreast of the technological 
advances of media for potential utilization. 
4. Museums• attendance will increase with the presentation of 
more eye-appealing exhibits by the use of media • 
.5. Media employed in the administrative domain will help the 
museums to decrease their expenses. 
LIMITATIONS 
This study will not include library associations, historical 
societies whose major facilities are libraries, nor state archives, 
although they fulfill all of the other requirements. 
This study will not be concerned with globes and aa.ps because 
of their obvious use by most museums, nor posters and bulletin boards 
which are not in the exhibit area. The computer will not be considered 
as a media device in this study. 
DEFINITION OF TERMS 
Media - equipaent and materials used to coJllllunicate using 
visual and audio techniques. 
Musem - institutions which are dedicated exclusively to the 
collection and preservation and exhibiting of cultural and/or 
scientific examples and artifacts. 
In-house - exhibits and media-use which are composed and 
constructed exclusively in the museum. 
Out-of-house - exhibits and media-use which are composed and 
constructed entirely by outside commercial comi;anies. 
C 
8 
9 
CHAPrER II 
SURVEY OF RELATED LITERATURE 
INTRODUCTION 
The survey of related literature was composed of four major 
categoriess Historical Perspective, Exhibit Changes and Education, 
Early Incidents of Media, and Modern Purposes and Functions. The first 
section, Historical Perspective, offers a brief overview of the develo~ 
ment of the museum in the United States. The second section, Exhibit 
Changes and Education, describes the museum's attitudes toward its role 
as an educational institution reflected by its subsequent changes in 
display techniques. The third section_, Farly Incidents of Media, illus-
trates incidents of the early use of media in the museum. The final 
section, Modern Purposes and Functions, describes the museum's present 
views of the function and purposes of a museUJ1. 
HISTORICAL PERSPECTIVE 
After they had tamed the wilderness, the American Colonies turned 
their interest to education, particularly science. It was only natural 
that eai,ly museum collections would follow the conventional pattern set 
for it in Europe. The first museums, as we know them today, were founded 
by the Charles Town Library Association. It's purpose was to promote "a 
full and accurate Natural History of South Carolina, for which they 
10 
'Fitted up a Museum•. 09 The emphasis of this museum was on the practical 
application of natural science and the specimens were to be obtained from 
the people of the community. It was founded three years before the 
Declaration of Independence in the Spring of 1773. 
The American Revolution had to be fought and won before another 
museum emerged. This one was started by Charles Willson Pearle, soldier, 
patriot, artist, collector and even amateur archaeologist. In the latter 
capacity, he led an expedition to Ulster County, New York where uncommon-
ly large animal bones had been discovered. Other museums founded during 
. 
this time were the Albany Institute of History and Art (1791), Penn-
sylvania Academy of Fine Art (1805), Academy of Natural Science of 
Philadelphia (1812), East India Marine Society Museum (now a pu-t of the 
Peabody Museum (1799) etc. As Alma Wittlin ·said, 
In the early history of American Museums the impetus came 
from many sides and with a good deal of dissonance among the 
participating elements •••••••• The American Dream of those years 
was compounded of secured access to seemingly unlimited land 
resources, of the chance of every individual to become a member 
of any social and economic group, and of faith in education as 
a power promoting human welfare. 
As immigrants and pioneers moved west, the museums moved west. 
In Cincinnati as the city grew it began a museum. ''Like the east coast", 
the museum originated in the name of science and came close to 
being a circus in the style of Barnum. West of the Mississippi, the 
9carl Bridenbaugh, Cities in Revolt, (Capricorn Books, New 
York, 1955), p. 384. 
lOAlma S. Wittlin, In Search of a Usable Future, (The MIT 
Press, Cambridge, Massachusetts, 1970), pp. 112, 113-116. 
11 
first museum was created by William Clark; hero with Meriwether Lewis of 
the Lewis and Clark Expedition in opening the uncharted west. 
The earliest historical societies began in 1791 with the Massa-
chusetts Historical Society and in 1804 when the New York Historical 
Society was founded. The next step was the preservation of historic 
homes. Again New York was an innovator when the state purchased and 
furnished Washington's Headquarters at Newburgh in 1851. Mount Vernon 
also became available and was purchased by a group of women (the Mount 
Vernon Ladies' Association) because neither the Federal Government nor 
the Commonwealth of Virginia would buy it. 
Another development was the number of states which undertook 
surveys to determine what their natural resources were. New York State 
again led the way by forming the first "State Cabinet" in 1843 which 
later became the New York State Museum of Natural History located in 
Albany. Another branch of government---Federal---also entered the Plllseum 
field when the Smithsonian Institute began its collection in 1846. 
During the period of 1800 to 1850, one other museum had an 
effect on its visitors--"Barnum's American Museum." It was established 
in 1841-42 subsequently absorbing two previous collections---Reuben 
Peale's Museum and Gallery of Fine Arts, containing exhibits of some 
Egyptian mummies, and the Scudder collection which had originally been 
·the "Cabinet" of the St. Tammany Society. This collection would eventually 
form the American Museum of Natural H:1:story. Because of the master show-
manship ~f Phineas T. Barnum, this museum attained a hitherto un-
).2 
precedented popularity among institutions of the sort."11 
In the period between 1850 and 1900, the most important infiuence 
on museums was the world expositions and fairs. The Field Museum of 
Chicago was established in 1893. Its natural history exhibits had been 
brought to the city earlier for a world's fair. The Centennial Fair of 
Philadelphia in 1876 gave an impetus to a changed concept in the manner 
of display (discussed later in this chapter) and later provided exhibits 
for a number of museums including the Philadelphia Commercial, St. Louis 
Educational, and Reading (Pennsylvania) Public Museum. 
A new phenomenon took place in the twentieth Century. Villages, 
real, Williamsburg, and contrived, Old Surbridge Village, were restored 
or constructed. Villages ranged from a restored colonial capital 
(Williamsburg) to a seaport (Mystic) to gathering of relocated 
buildings (Henry Ford's Greenfield Village). 
In the 1930's, the Federal government began to take steps to pre-
serve the nation's natural and historical heritage. The first step was 
to make the National Park Service responsible for preserving historical 
as well as natural sites. In 1949, the Congress chartered the National 
Trust for Historic Preservation. This was to provide national leadership 
for local and regional groups fighting to save historic sites from des-
truction. Finally, in 1960, the Federal government established the 
Registry of National Historic Landmarks. Under this program the 
11noug].as and Elizabeth Rigby, Lock, Stock and Barrel, (J B 
Lippencott Company, New York), p. 270. 
13 
government singled out important historic sites and honored them---pro-
viding the owners agreed to preserve them and use them appropriately. 
The Bicentennial of 1976 opened up a new era of interest in our 
American Hertiage in the form of presenting our national historical, 
technological and scientific pa.st. Exhibits were reorganized to in-
terest the large influx of visitors to not only accommodate, but also to 
effectively teach through displays. 
EXHIBIT CHANGES AND EDUCATION 
The first and primary duty of a museum was to serve as depositories 
which was devoted to the preservation, conservation, and displays of part-
icular value. These collections were first exhibited only for the person 
or persons who had collected them, kings, nobles, etc. When the museums 
began in the American Colonies, it was again a collection of oddities. 
In the last half of the nineteenth century, museums began to assume 
more and more an educational role. 
Rather than serving merely as a storage house for collections, 
its role has become one of instruction. This conception had 
an important influence on the1~ethods of selection and pre-
sentation of museum exhibits. 
Dr. Almas. Wittlin defined the museum's interpretation of 
education as followss 
Obviously, a museum exhibition can merely offer skeleton 
·, 
12Paul Saettler, A History of Instructional Technology, (McGraw-
Hill Book Company, New York, 1968), p. 85. 
information and may light up interest with regard to a 
signal point or to a few points, but if such impact is 
achieved with the help of the somewhat primordial forces 
of objects, a greater number of people may gain the 
necessary momentum to explore further •••••••• ! venture 
to propose that the criterion of "good education" is its 
capacity to propel human beings along their evolutionary 
trajectory; in this case from the building of concrete 
models of the1,orld to the use of more complex and ab-stract terms. 
14 
While education was one of the chores museums had taken into 
their domain, change was necessary in the manner of the display tech-
niques. One of the first museums in the United States contained works 
of art P3-inted by the museum's owner, Peale, as well as curiosities. 
In 1805, the Pennsylvania Academy of Fine Arts, the oldest art museum in 
the United States, opened its doors to the public. While no records 
exist of the manner of display at tha~ time, Schwartz in his book, Museum, 
remarked that "Not too many years ago, the emphasis in art museums was on 
showing as much as possible, on crowding cases and walls with all they 
14 
could hold". The walls were drab and lined with statues or covered with 
paintings. Lighting was insufficient and the room was dull and dark. 
In the Post World War II era, a change occurred in the Art: 
Museums World. The number of art museums doubled at least in number. 
According to Joshua c. Taylor, professor of Arts and Humanities at the 
University of Chicago---
If one were to isolate a single element that has most 
characterized art museum operation since World War II, 
13 6 Wittlin, op. cit., pp. 20 -20?. 
14Alvin Schwartz, Museum, (E P Dutton & Company, Incorporated, 
New York, 1967), p. 18. 
it would probably be the efforts made by small and large 
alike at public involvement. This has taken many forms, 
fro• the enlargeaent of departments of educat;on to a 
greater concern -ror appealing installations. 
1_5. 
Collect~ons in art musems changed. Attempts are made today to 
displa.y collections, hands011el.y.and cleverly. Valls are either painted · 
a complementary color to the painting or left white, and each picture is 
lighted in sof't, focused lighting. The Virginia. Museum.of Fine Art in 
Richmond, Virginia furnished the room contain1ng paintings in keeping 
with their era. 
Extraard.1nary advances in sound and visual equipment made 1ts im-
pact on· the art musems. Various means of projection were used to 
· supplement exhibits. Sound narrations and music were used. Some museuas 
experimented with individual audio systems which allowed the visitor to 
listen to a commentary on the art exhibit without disturbing others. 
Exhibits of science and technology were contained in "cabinets" 
early in American histm:y. This New World offered an interest in science 
which were virtually ~ted in new interest and opportunities for 
collectdrs. The best description of science exhibits in America until 
present time has been a "Dead file of moth fodder", Dead circusses .. , 
16 
or "A menagorie that doesn't eat". 
Most exhibitions in science and technology at this time were 
crowded artifacts in glass cases. Many times the artifacts were not 
15sherman E. Lee, ed., On Understanding Art Museum, (Prentice-
Hall, Inc., Englewood Cliffs, New Jersey, 1975), p. 47. 
16aerbert and Marjorie Katz, Museum Adventures, (Coward-
McCann Inc., Ne~ York, 1969), p. 121. 
, 
' 
16 
even explained or named. These exhibitions lacked aesthetic, eye-
appealing, simple display -techniques. 
Stewart Culin, an anthropologist of the Brooklyn Museum in 1925 saids 
Unlike the chemical laboratory •••• museums, like libraries, 
have grown up as catch-all, preserving what has come to 1 their way on the principle that some day it may be useful. 7 
Today, science museums both technological and natural have move-
able pa.rt such as a snake which periodically uncoils in a diorama in 
the Milwaukee Public Museum. Corning Glass Museum has used lights, work-
ing models, and touchable realia for its dispilys. 
The hist.ory museum proved just as interesting as the science ex-
hibits. As a whole the interiors were dark, drab, overcrowded display 
cases. The entire museum lacked coordination. With the tlttn of the 
century, a new factor effected the historical area---the invention of the 
automobile and the mobility of the population. Historic houses and 
trailside museums sprang up in astounding proliferation. Yet, the dis-
plays in this building were as drab as those found in museums. 
Today, the history museum is as alive as the science, technology, 
C 
and art exhibits. Appropriate surroundings are employed, colors which 
complement the artifacts being displayed are used, and uncomplicated, un-
crowded exhibits prevail. 
In a survey conducted in 1966-67 by the u. s. Department of Health;,. 
Education and Welfare, Lola Eriksen Rogers, Education Specialist, 
17The Brooklyn Museum Annual, (Brooklyn Museum, Brooklyn, New 
York, 1966), V, p. 106. 
of the.Bureau of Research saids 
With nearly 90 percent of the country's museums reporting 
some type of educational-cultural-recreational program, 
potential impact of museums is becoming increasi~~ sig-
nificant in ways heretofore not widely recognized. 
EARLY INCIDENTS OF MEDIA 
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Media used in education and in museums is usually considered as 
beginning in the Post World War II era, But, media began to creep slowly 
into museums as early as 1880 with the idea of education as a museum role. 
In 1880, Albert Bickmore inaugurated lectures illustrated °h'J lantern 
slides at the American Museum of Natural History in New York City. This 
set of lantern slides grew with the passing of time. As a service to 
schools the lantern slides were distributed and upon the death of Mr. 
Biclonore,fthe slides were donated to the New York State Education Depart-
ment. 
Another medium which was accredited to the American Museums of 
History is the composing of the first natural diorama. The man f8Jllous 
for his natural life groups was Carl Akeley whose diorama of muskrats at 
the Milwaukie Public Museum, completed in 1892, is still on display today. 
This type of media was easily adapted to natural science in the beginning. 
Today, dioramas can be found in all types of museums---history, tech-
nological, trail side, etc. 
18to1a Eriksen Rogers, Museums and Related Institutions, u. s. 
Department of Health, Education and Welfare, (u. s. Government Printing 
Office, Washington, D.c., 1969), p. 93. 
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With the first years of the twentieth century, great auseum 
expeditions into the little known regions of the world were organized. 
The New York T~es remarked about one expedition sent out by the American 
Museums of Natural Histm:y which contained the most numerous and well-
equipped saf~ in regard to photographic paraphenalia. 
In the 19.30 1s museums found that they could employ radio to 
stimulate interest in the activities in their institutions .. The Buffalo 
Sunda.y Courier-Express Roto-Radio pages gave the Buffalo area of 19.31 
picture-news of what was happening in the Buffalo Museum.of' Science, the 
Buffalo Historical Society, and the Buffalo Fine Arts Academy. Through 
cooperation of the radio station, broadcasts were made in connection with 
these_pa.ges. A survey in regard to_ this Roto--Radio publicity of the 
museums, however, found that ••• 
the radio talks, the ·newspaper releases, and the rotogravure 
pictures were not potent determinants of interest of the 
public in museuza exhibits ••••• it is clear that the task of 
determining ways and means of presenting these significant 
aspects of the museum to the public in such a. way that an 
observable response is obtainf~ is one of the most pressing 
problems in museua education. . · . _ 
Television became the important aid for publicity and teaching in 
the 1950 's. One of the museums using television to increase public ex- 1 
posure of collections was the Boston Muse'Unl., One aspect of the tele-
vision domain is the videotape which can be used to collect data and 
analyBeit in regard to exhibits. as part of an exhibit itself, or can be 
employed in other capacities in the muselll'll. 
19Nita. Goldberg Feldman, ''The Effectiveness of Ne~spa.per and 
Radio Publicity", The Museum News, (April 15, 1935), V. XIII", pp. 6-8. 
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The main concern remaining isa if a museum is to be an educational 
institution it must remember that the amount of information that can be 
gained from an exhibit can be influenced by the reading difficulty of 
the exhibit and the reading readiness of the spectator. 
MODERN PURPOSES AND FUNCTIONS 
In May 1972, the National Council on the Arts recommended that 
the National Endowment for the Arts undertake a major museum survey. 
It was to be a more detailed survey than the Belmont Report completed in 
1968, which dealt mainly with finances in the museum. 
The key findings of the Endowment's museum survey, December 1973, 
were published in a book called Museum US A1 Highlights. While the 
survey covered many aspects of museum operation, only two areas---purpose 
and function, and program---were important to this study. 
The purpose and functions chapter focused on those two areas 
as they are viewed in order of importance by museum directors. Beside 
viewing these areas in this light, the directors evaluated their 
priorities as they thought the public ordered them and as the board of 
trustees evaluated them. The last category that the directors rated ac-
cording to rank and to percent was entitled ''Most successfully satisfied." 
The purposes included in this study were1 
1. Providing educational experiences for the public 
2. Conserving the cultural and/or scientific heritage 
J. Interpreting the past or present to the public 
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the important purposes of the museums. The major function was exhibiting 
the cultural and/or scientific heritage. This also ranked in the first 
place of art and history museums, but the science museums placed providing · 
instruction to the young, as the most important function. The second and 
third most important functions of the three types of museums did not 
agree. An over-all analysis showed conservation and preservation of objects 
and p.poviding instruction to the young as the consensus of the two im-
portant functions for all the museums. 
The ranking of priorities in regard to functions and purposes 
as the directors evaluated them relative to the most important to the 
public, and to the trustees, and most successfully satisfied by the 
museums, corresponded with the directors' own choice. The least amount 
of variation was in the function of the museums, The greatest differences 
were evident in the purposes, as seen by the directors, in regard to what 
the priorities of the public were. The purpose which received enough 
votes to be in the upper half of the priorities was providing entertain-
ment to the public, Whether o~ not this is the true feelings of the 
public would necessitate~ inquiry via an instrument administered to a 
very wide .. ;sampling of the patrons· of museums. The following comment seemed 
to·best personify the priorities of the museum directorsa 
Given the great diversity in museum type, •••••• there is re-
markably strong agreement among the nation's museum directors 
on the basic purposes of their institutions and functions 
necessary to realize these purposes. In particular, museum 
directors give· high priority to what they consider the 
educational responsibilities of the museum and its role in 
informing and instructing the public. Ninety-two per cent 
considered providing educational experiences for the public 
a very important purpose of their museums. Exhibiting the 
cultural. and/ar scientific heritage, essentially an edu-
cational activity, was c2fF1dered a very iaportant 
function by 84 per cent. 
While these figures are impressive, consultants for the 
survey noted that •••• 
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the interpretation of "educational experiences" had a wide 
variation aaong museums that suggested also that the educational 
role of museums in the broadest sense·, which included but 
was not lilll1.ted to educational programs, °21.an important 
topic f_or further examination and analysis. 
An extension of the purposes and functions is the programs 
provided by the museums. Most of the educational. experiences pro-
vided by museums are encompassed in their programs---both those 
labeled cultural and those labeled specificially educational. 
For this survey, the directors were given a list of ten 
specific educational and cultural activities and were asked for the 
frequency of scheduling of each activity in their museums. The 
respondants were to indicate this in the columns headed 
"regularly", "occassionally", or "not at all". 
C 
Of the ten ~ctivities listed in the survey, three contained 
a definite reference to media---flla series prepared by the museum. 
TV programs produced by the museum, and-radio programs produced by 
the museum. The frequency of these activities were rated highest 
20MuseUJ11s USA, National Endowment for the Arts, (Government 
frinting Office, Washington, D. c. 1974), p. 25 
21 Ibid. 
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(seventy per cent of more) i.n the "not at all" colUJ1n. These 
were obviously the activities of large museums and were not in the 
realm of the small, medium-si.ze, suburban, or rural, nor the neophyte 
museums on a very small budget. It was also obvious from this survey 
that there was a need to become more familiar with media activities· 
·which were in the budget capacities of all museums. 
Chapter III 
PROCEDURES FOR THE STUDY 
TOPIC SELECTION 
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Two phenomena seem to have occurred with regard to museums 
following the 1940's---more museums were built and more people were 
attending them. Included with these phenomena were the factors of 
the museums' view of themselves as educational institutions and of 
the display of the artifacts becoming more appealing. No longer were 
the collections of museums lined up without benefit of explanation 
of information. But how many museums were using media? 
How effective was the use of media in regard to the public-
attraction and information-dissemination was also unknown. This 
investigator elected to survey a sample population of museu.~s to 
discover 1) if media was being used and 2) how it was being used. 
\ 
' 
THE SURVEY INSTRUMENT 
It was decided that the most feasible manner of obtaining the 
desired information was to send out a questionnaire. Since a survey 
of the literature failed to disclose another instrument which could 
be used as a basis for the questionnaire, it was necessary to develop 
a new instrument, 
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Format of the Questionnaire 
To be sure of obtaining optimum attention to the questionnaire, 
the following criteria was established.a 
1. The questions should be as concise as possible. 
2. Instructions should be easy to comply with and require very 
little time to accomplish. 
3. The questionnaire would be divided into two parts with the 
beginning section used to obtain general profile information about the 
responde.nt. 
4. The questions could beES.sily answered by a checkmark, or by 
a circle. Any written.response would be short. 
Parts of the Questionnaire 
The first section of the questionnaire was far background in-
formation to help establish an identifying category for each museum. 
The limiting factors were type of collection, size, governing 
authority, and location. 
Part I of the questionnaire deals with the permanent section of 
the museum. It was established to discover the types and the uses of 
media employed in the museums. After the type of media used had -been 
ascertained, then the frequency of use of each type of media was 
necessary to discover if the particular type ms being used infrequently 
or constantly. Since this section was dealing with media in the 
permanent i;art of the museum, the production area was deemed a 
necessary domain of the museum for inquiry into the facilities and 
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~mount of in-house and out-of-house exhibit-production. Part II was 
concerned with the other exhibits in the museum. Under this category 
were traveling exhibits, loaned exhibits, and temporary exhibits. 
The respondant was asked to checkmark whether or not such 
exhibits were provided by the museum, and if their response was yes, 
whether or not media was included. Another question inquired as to 
whether or not exhibits were in-house or commercially constructed. The 
responde.nt was also required to ci>rcle the different types of media 
which were used in the exhibit. These same questions were used in 
regard to all three types of exhibits. 
Criteria for Selection and Purpose of Media 
A search of the literature failed to disclose any evidence that 
a standardized form existed which could be used by Museum directors to 
aid them in the proper selection and utilization of various media for 
incorporation in the museum organization. A perusal of the two research 
C 
reports, The Belmont Report, am Museums U S A, did not disclose addition-
al information in this regard. 
The selection of the purposes or type of employment of media-. in 
museums was based upon personal observations and various articles which 
appeared in Museum News, a magazine produced by the American Association 
of Museums. 
27 
SAMPLE SELJroTION 
Before the development of the questionnaire could be considered, 
it was necessary to determine the selection of the museums to be 
surveyed. The selection was based upon the premise that museums east 
of the Mississippi River were within visiting distance. 
Consideration was given to the selection of museums according 
to fame, size, type, and llm1ted geographical. location. These 
considerations presente~ a restrictive lindt:&,tion and lack of 
foundation for adequate, realistic, and valid results, therefore, 
these considerations were not used for selection. 
The selection was finally determined from the 1915 edition 
of Directory of American Museums. 'mle directory provided a common 
denominator for the unbiased choice of museums in the number of 
volumes in the libraries---ten thousand volUJlles or more. Another 
criteria which was employed to limit the number of samplings to 
a size which _could be a workable quantity was whether or not the 
institutions were members of the American Association of Museums. 
The directory prov~ded the name, address of the museum, the 
names of the director, curator, and/or exhibit designer, and the 
mailing address if it -wa.s: different from the location ad.dress. 
Since facilities and a broad description of the collection were 
included, institutions which were library associations, state 
archives, ·and historical societies which were chiefly libraries 
were-eastly·deteoted and deleted from the survey. Institutions which 
did not indicate the extent of.their libraries were also excluded. 
The majority of the institutions in the directory represented the 
following types of Museums. 
1. history 
2. art 
3. science 
4. special 
S. children 
6. college a~d university 
7. general museums 
8. park museums and visitor centers 
9. national and state agencies, councils, and comm1ssions 
10. nature centers 
COVERING LEI'TERS 
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Since the instrument of examination was to be a questionnaire, 
a cover letter was needed to assure the respondant as to why the 
survey was being conducted and what usefulness was expected to be 
obtained f~om this survey. The cover letter was devised to accompany 
each questionnaire, explaining the nature and purpose of the study. 
The letter stated specifically that the recipient had been named in the 
1974 Directory of MuseW!ls as a member of the American Association of 
Museums with a stated library of ten thousand volumns or more. 
A follow-up letter was also devised. This letter would be sent 
three weeks later to those recipients who had failed to respond to the 
original letter. A second copy of the questionnaire would accompany 
this letter. (See Appen~x) 
~n 
The analysis or the data and the manner of computation have 
been discussed in the next chapter. 
Chapter IV 
ANALYSIS OF THE DATA 
INTRODUCTION 
In review, this study was conducted to determine if media was 
being used in museums and how it was being used, The data were analyzed 
separately for each of the major questions under investigation. These 
questions_dealt with the followings 
1~ Is media being used in museums today? 
2. What type of media is being used, how many, and in what 
manner? 
). What type of medium is employed more often in each of the 
four types of museUllls---art, history, science/technology and special? 
4. What percentage of the museums have a production area? 
5. Is media being used and in what capaei ty in other types 
of exhibits? 
6. Is media being employed in other operations of the museum 
besides as a display tool? 
FINDINGS 
After the _criteria had been established for this study, the 
Official Museum Directory was designated as the tool to compile the 
list of participants which would fulfill the assigned standards. For a 
Jl 
preliminary list, the 1971 volume of the directory was inspected and 
it provided the names of the 112 museums. 
Before the initial mailing of the survey instrument, a newer 
volume, 1975, of the directory was checked to update and verify the 
sampling to be used. At this time, it was found that 51 museums had 
to be eliminated because they either did not list the number of volumes 
in their libraries or they were no longer members of the Association. 
In addition, twenty-seven new names were added to the list of 
qualified establishments, bringing the total number of participants to 
eighty-eight museums who fulfilled the established criteria. 
The respondents for this s~vey were required to fulfill the 
following specifications& 
1. They were to be lis~ed in the Official Museum Directory of 
1975 published by the American Association of Museums. 
2. They were to have been listed in this book as having a library / 
of ten thousand volumes or more. 
J. They were to be members of the American Association of 
Museums. 
The questionnaire, cover letter, and self-addressed, stamped 
envelop was mailed to each organization identified in Appendix A. A 
total of 52 or 60%, of the questionnaires was returned within three weeks 
of the intitial mailing. At the end of that time, a follow-up letter 
was sent to the institutions who had not responded on the initial mailing 
of the survey instrument. Included with the follow-up letter which was 
mailed three weeks following -the initial mailing was the questionnaire. 
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At the end of the three week period, an additional 19% replied. 
MUSEUMS GROUPING 
A search of the returned survey instruments revealed that 65 
of the 69, or 94% of the museums which replied used media on their 
premises. An analysis of the returns showed that one art, one history, 
one special and one science/technology museum did not use media. When 
the initial sample population was chosen, the criteria employed did not 
take into consideration the number of each of the four types---art, 
history, science/technology and special which were being included. An 
analysis of the computation of returned questionnaires revealed that 13 
or 19% were history, 21 or 3~ were art, 18 or 26% were science/tech-
nology and 17 or 2.5% were special. 
Three other categories were employed to establish the validity 
of the sampling. In two of the categories, the results were so over-
whelming in one area, that it was felt these would not be a good 
identifying factor, One of these categories---governing authority---
was broken down into five areas, federal, state, municipal, private and 
educational institutions. At least one museum was listed in each of 
the five governing authorities. One institution indicated that it was 
governed by a county authority. However, the returns revealed 45 or 
6.5% of the respondents were privately owned institutions. The second 
category, location, in a :particular type of community, was divided into 
three areas---Urba.n, Suburban and Rural. The survey revealed that .54 or 
78% were Urban. These results were also true when the above categories 
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were analyzed according to the individual type of museum---art, history, 
science/technology and special (Table I). 
In the category of size, the largest percentage of museums which 
responded to the survey were of a large size (50,000 and more square feet 
employed in exhibit area). The total number of museums which listed their 
size as large were 36 or 53%. This was divided into 11 art museums, 6 
history museums, 12 science/technology museums and 7 special museums. A 
more complete analysis of the returns in regard to size can be found in 
Table II. 
MANNER OF MEDIA USED 
In the manner of media used by museums, the most cited employ-
ment was either-as :part of an exhibit or in the construction of exhibits. 
This type of use was cited 575 times. The majority of citings was as 
background or pa.rt of the exhibit (442 times). It was listed as an 
exhibit 233 times and as a vehicle in exhibit construction 86 times. 
The three categories of media used the majority of the time 
were as models (145 time~, audio (126 times) and projectors (122 times). 
The medium used extensively as pa.rt of background to the exhibit was 
photographs. All of the twenty-three types of media were used by at 
least two museums. Twenty of the Twenty-three types were employed at 
least once as exhibits. The three which did not fulfill this qualifica-
tion were records, microphones, and overhead projectors. 
Other manner of employment of media in museums were advertising, 
security and conservation/restoration. Other uses not listed on the 
Museum 
Grouping 
Science/techology 
Art 
History 
Special 
All Musei..:..ms 
TABLE I 
NUMBER AND PER CENT OF RESPONSES 
TO THE QUESTIONNAIRE 
Number Number 
Sent Returned 
20 18 
32 21 
17 13 
19 17 
88 69 
Per Cent 
Returned 
90 
65 
76 
89 
78 
Museum 
Grouping 
TABLE II 
NUM~ER AND PER CENT OF RSSPONSES 
ACCORDING TO SIZE 
Small Medium 
% % 
Science/technology 17 17 
Art 10 38 
History 23 31 
Special 24 23 
All 1f.useums 17 28 
3.5 
_. :· ~· 
Large 
% 
66 
·-.-.·-
52 
46 
53 
65 
·: .. ~. . 
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survey were cited 235 times and constituted the most extensive listing 
in non-exhibit use. Of the three specific headings, advertising was 
mentioned 132 times; security J8 times; and conservation/restoration 66 
times. The media employed most extensively in advertising was television 
and photographs. Television was also quoted the most times for security, 
9 times. The conservation/restoration category employed mostly photo-
graphs and the still camera. The manner of the use of media is illus-
trated in Table III. 
The categories of media were divided into ten major groupings 
which consisted of television, dioramas, film, models, still camera/ 
photographs, audio, projectors, multi-image, multi-media and programmed 
instruction. A tabulation of the returned questionnaire disclosed that 
at least 40% of all museums listing media used one or more of the 
categories. The range of use of the major categories in the four types 
of museums ranged from 33% to 47%. 
Two categories were tied with the highest number of responses-60. 
These were projectors as a major category, and photographs, The type of 
projector used by the majority of museums was the slide (114) and the 
motion picture (61). While the use of film, audio, models, projectors 
and still camera category was expected to have a high response of employ-
ment, the use of multi-image, multi-media, programmed instruction and tel-
evision in over 28 or 40% suggested that all phases of media were being used, 
The respondents were requested to check the number of each type 
of equipment they had. The choice in column headings were 1-J, 4-6, 
.: :'~ .- . -
TABLE III 
NUMBER OF RESPONS~S TO 1TSE OF MEDIA 
Type of 
Museum 
Television 
Diorama 
Film 
16mm 
8mm 
35mm 
Video Tape 
Models 
Life-size 
Working 
'f:ine. ture 
Super-Size 
Camera 
Photographs 
Audio 
Records 
Tapes 
Sound Syste!!ls 
Tape Recorders 
Microphones 
Projectors 
Slide 
Filmstrip 
Opaque 
Overhead 
Motion Pictures 
Multi-image 
Multi-I!ledia 
Program~ed Instruction 
.·. Print 
, Mechanical 
Exhibit 
Use 
22 
43 
38 
12 
5 
6 
45 
41 
5 
2 
32 
110 
16 
57 
25 
17 
12 
59 
10 
6 
7 
28 
30 
42 
29 
9 
Non-exhibit 
Use 
48 
3 
37 
8 
4 
2 
2 
57 
69 · 
9 
26 
24 
22 
24 
49 
16 
10 
14 
33 
12 
9 
13 
4 
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7-10 and more. There were twenty-three different types of equipment 
listed, and each piece of equipnent was employed by at least one museum 
in the "1-J" column and in the "more" column. 
MEDIA IN THE MUSEUM 
History Museum 
The media consistently employed by history museums were photo-
graphs. Of the museums which replied to the questionnaire, thirteen were 
history. These thirteen museums cited the use of photographs forty-nine 
times. They were used as background or part of exhibits (9), in exhibit 
construction (5), as an exhibit(?), in advertising{?), in security (4), 
in conservation/restoration (6), and in other capacities (2). The media 
used almost as often was the slide projector which was cited twenty-three 
times. Two major categories of media which were not readily employed by 
history museums were television and multi-image. These were cited by 
only 45 of the history museums. Seven percent of these museums failed 
to indicate using media in aey capa.ci ty. Table IV shows a complete 
analysis of media used in history museums. 
Of the twenty-three types of media and the one type of :,medium 
listed by a respondent, pieces of equipment were employed in all but 
one area. None of these respondents indicated having available for use 
minature models. The largest citing for individual pieces of equipment 
was in the 1-3 area. Table V illustrates the inventory of pieces of media 
used by history museums. 
;~ _:. 
'2:1ABLE IV 
NUt!EER OF CTTA TI01'·!S FOR Uf:E OF METIIA 
IN HIS TC'RY t~1_rSEU]{S 
Type of 
Media 
~elevision 
Diorama 
Film .t . .-. 
16mm 
8mm 
Models 
Life-size 
Working 
MinPture 
Supersize 
Still Cp.mera. 
~hotographs 
Audio 
Records 
Tapes 
Sound Systems 
Tape Recorder 
Microphones 
Projectors 
Slide 
Filmstrip 
Opaque 
Overhead 
Motion Picture 
Multi-image 
Mul ti-l'viedia 
Programmed Instruction 
Print 
Mechanical 
--·-- - .. - ---- --- ... 
:Exhibit 
Use 
- -~ ·-·· .. -···- ---------
-- ·•--------···-----Non-exhibit 
Use 
--------------------~---------------·---···--------
6 
4 
6 6 
8 
1 
6 4 
1 
9 ' 20 
20 19 
2 3 
12 5 
6 3 
3 
3 4 
19 8 
3 
4 
1 4 
4 5 
5 3 
8 3 
7 4 
1 
------------ ------------•··- ----
-- ·--- - .... --- . -······· 
TYPE OF 
MEDIA 
Television 
Diorama 
l\!odels 
Film 
Still Camera 
Photographs 
Audio 
Projectors 
Multi-image 
Multi-media 
TABLE V 
NUMBER OF RESPO:JSES TO INVENTORY 
OF EQUIPi1iENT IH HISTORY M1J;"_,EUll'IS 
PIECES OF EQUIPMENT 
1-3 4-6 7-10 more 
4 
5 
10 1 
11 
2 4 7 
2 4 8 
15 3 9 
13 5 2 4 
6 
8 
Programmed Instruction 5 2 
., ...... _-:,_.' 
--~- .·i .: "'i •· 
~ ... ' t~_ : 
---:-'·.;";-: _. .. :·-.'.· ·. 
;; ~ ._: 
· .. !-".. 
.,/__:~\ ~.-
_; .•. =. ;,.· ... 
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Art Museum 
Art Museums employed every type of media and used 42% more media 
than history museums. In the film category, 16mm film was used by 90% 
of the art museums. Two additional types of film were listed by the 
respondents. They were 35mm films which were cited twice and video 
tape which were mentioned four times. Four major media categories were 
used in at least nineteen museums; these were audio, projectors, and 
film. Photographs were cited by twenty museums and listed as employed 
82 times in the various categories, followed by slide projectors which 
were mentioned 43 times, while television was named 37 times. One art 
museum failed to list any media for its institution. For a complete 
analysis of media used in art museums, see Table VI. 
The twenty-three types of media listed on the questionnaire were 
employed by at least one museum. Again the majority of citations were 
for 1-3 pieces of equipnent. The art museums were the largest users of 
television of the four types of museums, employing it in ?1% of their 
institutions. Table VII shows the equipnent employed in the art museums. 
Science Museums 
In the analysis of the survey instrument, the science museums not 
only used every type of projector, but projectors were used by 100% of 
the museums reporting. All but one museum reported using the major 
categories of media except multi-image and multi-media (58%), and pro-
grammed instruction (47%), The types of media which were cited twenty-
four or or more times were, television (24), dioramas (26), life-size 
TABLE VI 42 
NUMBER OF CITATIONS FOR USE OF MEDIA 
IN ART MUSEUMS 
Type of 
Media 
Television 
Diorama 
Film 
16mm 
8mm 
35nm 
Video Tape 
Models 
Life-Size 
Working 
iviinature 
Still Camera 
Photographs 
Audio 
Records 
Tapes 
Sound Systems 
Tape Recorders 
'Microphone 
Projectors 
Slide 
Filmstrip 
Opaque 
Overhead 
Motion Picture 
Multi-image 
Multi-media 
Prograarned Instruction 
Print 
Mechanical 
Exhibit 
Use 
15 
3 
15 
3 
2 
3 
3 
8 
3 
9 
37 
7 
17 
7 
6 
4 
29 
4 
2 
1 
13 
9 
13 
7 
2 
Non-Exhibit 
Use 
21 
14 
3 
2 
2 
1 
15 
42 
8 
9 
11 
9 
13 
21 
5 
3 
2 
13 
5 
4 
7 
. ,: . 
• 
Type of 
Media 
Television 
Diorama 
Filrn 
Models 
Still Camera 
PhotogrRphs 
Audio 
Projectors 
Multi-image 
Multi-media 
TABLE VII 
NmJIBF.R 01.1 RES"PO~TSES TO INV-SNTORY OF 
EQUIP~irENT 1:1 ART :rTsEuM:s 
Pieces of Equipment 
1-3 4-6 7-10 
1 1 
3 1 
17 2 
4 1 4 
9 2 1 
3 
38 · 10 2 
28 7 
10 
11 
ProgrP..m;!led Instruction 3 
1 
2 
4J 
more 
2 
2 
13 
6 
10 
4 
3 
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models {24), minature models (27), photography {44), and tapes {26). 
The greatest amount of utilization of ··media was in background or as 
pa.rt of the exhibit. Table VIII portrays an analysis of media used in 
science museums. 
For the twenty-three individual types of media, the majority 
of citations were listed as more than ten. Eight museums used more 
than ten dioramas. Again video tape was listed by one respondent and 
three listed super-sized models. Science museums had at least one of 
every type of media with the greatest variety using 1-J pieces of any 
one medium. Table IX displays a. more in-depth illustration of the 
number of pieces of equipment used in science museums. 
Special Museums 
Because of the diversified subject of the special museums and 
the inclusion in this category of museums which listed more than one 
subject area for their collections {4), each type of media was em-
ployed by at least one museum, The common usage of media was as back-
ground or as part of an exhibit, cited 108 times. Photographs and 
slide projectors were employed · by 60% or more museums as illustrated 
in Table X. 
All the twenty-three types of media were cited for at least one 
museum, Respondents again added 35mm film, and 70mm film. For an 
analysis of the number of pieces of equipment employed refer to Table XI. 
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lHJMBER OF CITATIONS FOR USE OF MEDIA 
IU SCIENCE/TECHNOLOGY MUSEUMS 
-- -
Type of 
Media 
Television 
Diorama 
Film 
16mm 
8mm 
Video Tape 
Models 
Life-size 
Working 
Minature 
Supersize 
Still Camera 
Photographs 
Audio 
Records 
Tapes 
Sound Systems 
Tape Record--s 
lticrophone 
Projectors 
Slide 
Filr.istrip 
Opaques 
Overhee.d 
- Motion Picture 
Multi-image 
tlul ti-media 
Programmed Instruction 
Print 
1,ilechanical 
Exhibit 
Use 
5 
24 
9 
3 
1 
24 
19 
27 
1 
8 
26 
5 
16 
13 
5 
2 
16 
4 
2 
3 
6 
10 
14 
4 
2 
Non-exhibit 
Use 
14 
lOo 
2 
12 
19 
2 
10 
7 
4 
5 
9 
4 
4 
5 
6 
3 
2 
3 
2 
:-1 .. · ... 
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Type of 
Media 
Television 
Diorama 
Film 
Models 
Still Camera 
Photogr?phs 
Audio 
Projectors 
Multi-image 
Multi-media 
TABLE IX 
NPMBBR OF RESPONSES TO IN"VE~lTORY OF 
EQUIPMENT IN SCIENCE/TECHNOJ,OGY MUSEUMS 
Pieces of Equipment 
1-3 4-6 7-10 
2 1 
2 3 
5 3 1 
8 4 2 
3 1 
8 8 7 
23 5 3 
4 3 
4 4 1 
Programmed Instruction 6 2 
46 
more 
1 
10 
4 
23 
9 
15 
7 
1 
6 
TALBE X 
NUMBER OF CITATIONS FOR USE OF MEDIA 
IN SPECIAL MUSEUMS 
=============--===-----------····• ----------·· 
Type of Exhibit 
Media Use 
Television 3 
Diorama 14 
Film 
16m~ 8 
8mm 6 
35mm 4 
70m~ - 1 
Models 
Life-size 11 
Working 13 
Minature 14 
Still Camera 6 
Photographs 24 
Audio 
Records 2 
Tapes 12 
Sound Systems 4 
Tape Recorders 6 
Liicrophone 3 
Projectors 
Slide 18 
Filmstrip 2 
Opaque 2 
Overhead 4 
rt1otion Picture 9 
Multi-image 6 
Multi-media 7 
ProgrqJI1med Instruction 
Print 
Mechanical 
Non-exhibit 
Use 
7 
7 
2 
1 
1 
3 
16 
1 
9 
3 
5 
3 
13 
4 
2 
3 
10 
1 
2 
·.2 
Type of 
Media 
Television 
Diorama 
Film 
Models 
Still Camera 
Photographs 
Audio 
Projectors 
Multi-image 
Multi-media 
':t'ABLE XI 
NUMBER OF RESPO:nES 110 INVENTORY OF 
EQUIPMENT IN SPECIAL r.msBllivTS 
nrtr PR "" •=-st= t-,.I i 11 f j 
48 
:z:::: · a · r z ,____.. 
Pieces of Equipment 
1-3 4-6 7-10 more 
4 1 1 
3 1 2 
10 1 9 
5 1 5 12 
5 1 1 1 
10 
18 3 3 12 
21 6 5 5 
2 2 
4 1 
Programmed Instruction 1 3 
--· 
:--;,;-·. - :- . ~--~ -~-. 
'.-1.~·.-¼ . 
_·. ·., .. :·· .:. 
Production Area 
When reporting museums were asked to indicate how much of their 
exhibits were designed by the museums {in-house) or by other commercial 
companies (out-of-house). Three museums failed to indicate one way or 
the other as to who designed their exhibits(~). The majority of the 
museums, or 87%, reported their exhibits were designed in-house. Nine 
percent reported commexcial companies designed the majority of their 
exhibits. But, when indicating who constructed their temporary exhibits, 
fourteen percent signified that these displays were constructed half by 
in-house and half. by commercial companies or other institutions. 
While 87% of the exhibits were designed in-house, only 74% of 
the museums had a definite section of the museum used exclusively as a 
laboratory-workshop area. While three categories of museums reported 
from 70% to 83% ldth Rork areas, only 61% of the special museums indicated 
such an area in their museums. 
Congruently, when asked if there were studios, darkrooms and 
equipment for the exclusive employment of media, 67% said yes and 33% 
said 'no. Of the 67% indicating such facilities on their premises, 75% 
of history museums and 81% of the art museums signified yes. The two 
remaining categories of museums showed a much lower affirmation of these 
facilities. Only fifty-three percent of the special museums and sixty-
five percent of the science museums reported having such an area 
available on their premises. For an illustration of this see Table XII. 
...... 
,,.. ... 
TABLE XII 
PER CENT OF RESPONSES WITH AVAILABLE 
PRODU CTI OH AHF.,A 
Types of 
Museums 
In-house Exhibit Design 
All 
History 
Art 
Science/technology 
Special 
Labortory-Workshop Area 
All 
· History· 
Art 
Science/technology 
Special 
Area/Equipment for the Exclusive 
Use of :Media 
All 
History 
Art 
Science/technology 
Special 
Yes 
% 
87 
85 
100 
83 
76 
76 
69 
81 
83 
65 
68 
69 
81 
61 
53 
No 
% 
13 
15 
17 
24 
24 
31 
19 
17 
35 
32 
31 
19 
39 
57 
50 
'51 
Other Exhibits 
Besides permanent exhibits there were three other types of ex-
hibits listed---traveling, temporary, and loaned displays. Each of these 
used media in some capacity for display purposes. Of the reporting 
museums, 58% of them had traveling exhibits, 40% did not have them, 
and 2% occassionally sent out traveling exhibits. In the traveling ex-
hibits, 42% of the museums used media and 5~ constructed their own 
exhibits. Six types of media were not used in this type of exhibit---
microphone, opaque projector, overhead projector, motion picture 
pr9jector, multi-image, and multi-media. While photographs were used 
extensively, as expected, by 40% of the museums. The next largest 
group-used media (1.5%) was tape recorders, slide projectors and printed 
programmed instructions. 
Of the reporting museums, 65% had loan exhibits and 35% did not 
furnish any of this type of display. Media was used on only 2~ of ·the 
exhibits, while 71% reported they did not use any media. In regard to 
construction of these exhibits, 60% were completed in-house, and 5%, were 
done half by the museums and half by an outside agency. Again, the most 
used media was photogtaphsJand ·four types of media were not used in this 
type of d.isplay---opaque, overhead., and filmstrip projectors and micro-
phones. Other than photographs, the media with the highest percentage 
of use was again printed programmed instructions (1~). 
The third type of exhibit was---temporary. Of the reporting 
museums, 92% used this type of exhibit and 77% used media in their 
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exhibits. Construction was 75% in-house, 2~ commercial while 1.5% used 
both. Every type of media was used. Eleven categories of media were 
used by eleven or more institutions with photographs having the highest 
percentage---~. The other ten types of media used were television, 
16mm films, minature models, printed programmed instruction, sound 
systems, tape recorders, slide and motion picture projectors, multi-
media and multi-image. Table XIII, and Table XIV illustrate the use 
of media in other capacities, namely in the three other major types of 
exhibits. 
Other Uses 
Twenty-three types of media were listed on the survey instrument. 
The only type of media which was used exclusively for display was 
diorama. Previously discussed in this chapter were three other uses of 
media---security, advertising, and conservation/restoration. The re-
spondents were requested to mark "others" with ·the specific use indicated 
if not mentioned elsewhere on the questionnaire. This citation was 
indicated 196 times. The three most extensively used media were 16mm 
film, slide projector and motion picture projector. 
S~.ARY 
The analysis of the data. in this chapter emphasized the fact 
that media was being used by a large majority of museums. The type of 
museum did·dictate the type of media which was used, to a certain extent 
' . 
• ,e -· . 
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.. ,._:· ·i ·._. 
All 
T . .;.BLE XIII 
PER CENT CF ~lJ:?EUifS USING MEDIA 
Type of 
Museum 
Historv 
_::; ::= 
Art 
Science/technology 
Special 
IN O~ILER EXHIBITS 
Exhibits 
Traveling Loan 
yes no y_es no 
c' ct cl ~~ ') /'J ;a 
62 38 63 37 
27 73 54 46 
71 29 81 19 
65 35 44 56 
71 29 65 35 
5J 
Temporary 
yes no 
% Cl. 10 
88 12 
82 18 
95 5 
89 11 
88 12 
TABLE XIV 
NUMBER OF RESPONSES INDICATING THE USE 
OF r;rnDIA IN OTHER EXHIBITS 
Type of Exhibits 
Media Tr:1vel Loan 
Television 2 1 
Photogr~phs 26 18 
Diorama 6 3 
16m:n 6 4 
8mm q 1 
Life-size ~:Iodels 4 4 
Working l',Iodels 3 1 
Minature TEodels 8 5 
Records 2 2 
Sound Systems 6 1 
Tape Recorders 10 5 
Microphones 
Slide 13 6 
Filmstrip 2 
Opaque 
Overhead 
Motion Picture 4 1 
!~Iul ti-image 2 
Multi-media 2 
Print-Program~ed 
Instruction 10 8 
MechanicE'.l 2 1 
Temporary 
11 
44 
11 
19 
6 
8 
9 
13 
5 
15 
·.23 
7 
36 
7 
1 
2 
16 
11 
11 
18 
1 
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but each of the four categories of museums used the twenty-three types 
of media and included some not listed on the instrument. 
Museums using the most media in a wide range of employment and 
type were the science museums. The surprising second mos~ users of 
media were the art museums. This was followed by the history museums. 
Perhaps the most unexpected finding in this study was the lack of use of 
the dioramas. The museum category using the least amount of media in a 
wide variety of uses was the special museums, but this was not an indi-
cation of a lack of interest. The special qualification and subjects 
which compose the collection of this type of museum may not readily 
apply itself to media. 
While it was expected that photographs would be cited the most 
in regard to employment in the various museums, the indication of other 
types of media was unexpected. Programmed instruction, in particular the 
printed type, was an unexpected response particularly with regard to the 
number of times and the quantity of museums using it. Television, multi-
image and multi-media were also, unexpectedly, cited JO or more times 
for use in museums. Another surprising result was the citing of over-
head and opaque projectors as well as 8mm film, eight times or · more. 
These pieces of media, hard and soft ware, were found in 21% of the 
museums. Considering the employment of types in a large amount, it 
probably should not be unexpected, the records were being used very 
little today. Media seemed to have established a definite place in 
museums, not only in the area of displays and exhibits, but in many 
other facets of museum operations. 
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CHAPTER V 
FINDINGS AND CONCLUSIONS 
INTRODUCTION 
The purpose of this study was to identify the utilization 
practices of media in selected museums. The survey instrument sent to 
these institutions was developed to determine whether or not media was 
being used, how much it was being used, and in what capacity it was 
being employed. 
FINDINGS 
The findings derived from the investigation for this study 
were1 
1. Of.the 8~ questionnaires mailed to the sample pop'1].~tion, 
69 or 7f!/fo of the survey instruments were returned. Of the 69 returned 
questionnaires, 65 or 949' indicated the use of media in their museums. 
2. One of the criteria for the selection of the states used in 
this study was that they would be located east of the Mississippi River. 
Of the twenty-six states and the District of Columbia which fulfilled the 
qualification, six---Maine, New Hampshire, Georgia, Florida, Mississippi, 
and West Virginia did not have institutions that qualified, and one, 
South Carolina, had one qualifying museum, Charleston Museum, which did 
not reply. 
J. Approximately orie-half of the replying museums were 
privately governed, large, urban-located institutions. The remaining 
museums were almost evenly divided between small and medium sized 
museums. 
4. The ten most frequently used media, in respective order werea 
photographs, slide projectors, tapes, still cameras,· television, life-
size models, dioramas, multi-media, working models, and 16mm film. 
In the exhibit use, the types of media used with greater frequency 
werea photographs, slide projectors, tapes, life-size models, dioramas, 
multi-media, working models, 16mm film. The types of media used 35 or 
more times in the non-exhibit capacity werea photographs, still cameras, 
slide projectors, television, and 16mm film. 
5. Of 65 museums reporting the employment of media in their 
institutions, at least one museum had from 1 to J pieces of a particular 
media in their inventory of equipment for all twenty-three types of media. 
6. Photographs were used the most frequently in all museums in 
both the exhibit and non-exhibit capacity. Individually, in each type 
of museum, photographs were employed twenty or more times in both work 
areas. 
7. In history museums, the types of media cited more than ten 
times for use in both the exhibit and non-exhibit capacity were still 
cameras, tapes, and slide projectors. 
a. Television was cited with greater frequency in the art 
museums than in the other three types---10 for exhibit use and 20 for 
58. 
non-exhibit use. The other media· cited over ten times in the art 
museums werea 16mm film, tapes, slide projectors, motion pictures and 
multi-media. 
9. In the science/technology museums, the media which were·iilsed 
with greatest frequency weres dioramas, life-size, working and minature 
. models, sound systems, slide projectors, and multi-media. In the non-
exhibit area, television was used most. 
10. The special museums, because of their particular type of 
exhibits, used only ~wo types of media in more than ten citings---work-
ing and mina.ture models. 
11. In-house design of exhibits was indicated by 87% of the 
museums replying to the questionnaire while 741%, have a laboratory-
workshop area. At least 7&1, of the four types of museums design their 
own exhibits and 62% and more of each type have a workshop-laboratory 
as well as an area for media production. 
12. Approximately ao,g or more of the museums have temporary 
exhibits. The least amount of types of exhibits indicated by all 
museums was loan exhibits. 
13. Most of the museums which indicated they had the three types 
of exhibits---loan, traveling, and temporary---also denoted that these 
exhibits were constructed in-house. 
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CONCLUSIONS 
Based upon the research which was conducted for this study and 
the limitations involved in that research, the following conclusions 
were derived, 
1. As a result of increased technology, media-oriented public, 
and increase in the cost of living, museums are employing the twenty-
three different types of media in a wide variety of capacities both 
for exhibit and >non-exhibit (administrative) use. 
2. The most frequently used media denoted in citings in every 
museum was the photograph.. The other two media cited most frequently by 
a great majority of the museums were slide projectors and tapes. The 
two types of media which were cited t~e least were opaque and overhead 
projectors, but even these two pieces of equipment were mentioned at 
least sixteen times. 
J. Programmed instruction, multi-image and multi-media cited at 
least 42 times indicated a growing awareness of creativity and variety 
of employment as well as a growing acquaintance with the varied types 
of media. 
4. In history museums, the two types of media which they 
frequently employed were still cameras and slide projectors, but these 
two were not limited to only history museums for frequency of use. 
5. Art museums were found to employ television both in the 
exhibit and non-exhibit area more than the other three types of museums. 
6. Models were employed 100J' by science/technology museums, 
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and were cited most frequently in the following orders minature, life-
siz~ and working. 
?. Special museums employed dioramas more frequently than art 
and history museums and almost as often as science/technological 
museums. 
8. Over three-fourths of the museums were designing their own 
exhibits and over sixty percent1ere constructing them in~house. The 
same percentage had an area exclusively for the production of media 
software. 
9. Most museums had temporary exhibits which used media more 
frequently and with a wider variety of types, followed by traveling 
exhibits which used all but two types of media---opa.que and overhead 
projectors, Loan exhibits were available from only approximately 60 
percent of the respo~ding museums and only 40 percent of the museums 
used media in their exhibits. Some museums noted that _they loaned'. 
objects and not exhibits. 
REX!OMMENDATIONS 
The following recommendations for future research in this area 
as revealed by this study would be desirables 
1, A study to determine the utilization of media practices of 
museums west of the Mississippi River. 
61 
2. A study to determine the extent of media background of 
those persons presently employed and responsible for media design and 
production in museums. 
3. A study to design a curriculum necessary for the preparation 
of media specialists in the museum field. 
4. An in-depth analysis to determine if the present media 
employment practices in museums are resulting in the desired effects 
in regard to exhibit impact. 
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APPENDIX A 
ALABAMA 
ADDRESSES OF MEMBERS OF THE AMERICAN ASSOCIATION 
OF MUSEUMS IDENTIFIED FOR 
THIS STUDY 
University of Alabama Museums of Natural History 
P. o. Box .5897 
University, Alabama 3.5486 
CONNECTICUT 
Litchfield Histbrical Society and Museum 
On-the-green 
Litchfield, Connecticut 06759 
Marine Historical Association, Inc. 
Greenmanville Avenue 
Mystic, Connecticut 06355 
Peabody Museum of Natural History 
170 Whitney Avenue 
New Haven, Connecticut 06520 
Wadsworth Anthenewn 
600 Main Street 
Hartford, Connecticut 06103 
DELAWARE 
Delaware Art Museum 
2301 Kentmere Parkway 
Wilmington, Delaware 19806 
Du Pont, Henry Francis Winterthur Museum 
Winterthur, Delaware 19735 
DISTRICT OF COLUMBIA 
Folger Shakespeare Library 
201 E. Capitol Street 
Washington, D. c. 20003 
Freer Gallery of Art 
12th and Jefferson Drive, SW 
Washington, D. c. 20560 
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ILLINOIS 
INDIANA 
National Air and Space Museum 
Smithsonian Institution 
Washington, D. c. 20560 
National Collection of Fine Arts 
8th Street NW 
Washington, D. c. 20560 
National Gallery of Art 
Constitution Avenue 
Washington, D. c. 20560 
National Museum of Natural History 
Constitution Avenue 
Washington D. C •. , 20560 
National Portrait Gallery 
8th and F Streets NW 
Washington, D. c. 20560 
Smithsonian Institution 
Constitution Avenue 
Washington D. c. 20560 
Balzekas Museum of Lithanian Culture 
4021 s. Archer Avenue 
Chicago, Illinois 60632 
Chicago Academy of Science=-
2001 N. Clark Street 
Chicago, Illinois 60614 
Fields Museum of Natural History 
Roosevelt Road 
Chicago, Illinois 60605 
Illinois State Museum 
Spring Street 
Springfield, Illinois 62706 
Museum of Science and Industry 
57th Street 
Chicago, Illinois 60637 
Indianapolis Museum of Art 
1200 West 38th Street 
Indianapolis, Indiana 46208 
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KENTUCKY 
MARYLAND 
Kentucky Museum 
Western Kentucky Universtiy 
Bowling Green, Kentucky 42101 
Baltimore Museum of Art 
Art Museum Drive 
Baltimore, Maryland 21218 
Walters Art Gallery 
Charles & Center Street 
Baltimore, Maryland 21201 
MASSACHUSffi'S 
Merrimack Valley Textile Museum 
800 Massachusetts Avenue 
North Andover, Massachusetts 01845 
Museum of Fine Art 
Huntington Avenue 
Boston, Massachusetts 02115 
Museum of Science 
Science Park 
Boston, Massachusetts 
Museum of the American China Trade 
215 Ada.ms Street 
Milton, Massachusetts 02186 
Old Sturbridge Village 
Sturbridge, Massachusetts 01566 
Peabody Museum of Archaeology and Ethnology 
11 Divinity Avenue . 
Cambridge, Massachusetts 02138 
Peabody Museum of Salem 
161 Essex Street 
Salem, Massachusetts 019?0 
· Pilgrim Hall Museum of Pilgrim Society 
15 Court Street 
Plymouth, Massachusetts 0236o 
Worchester Art Museum 
55 Salisbury Street 
Worchester, Massachusetts 01608 
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MICHIGAN 
Cranbrook Institute of Science 
500 Lone Pine Road 
Bloomfield Hills, Michigan 48013 
Detroit Institute of Arts 
5200 Woodward Avenue 
Detroit, Michigan 48202 
Greenfield Village and Henry Ford Museum 
Oakwood Boulevard 
Dearborn, Michigan 48121 
State Historical Museum 
Michigan Department of State 
505 N. Washington Avenue 
Lansing, Michigan 48918 
NEW JERSEY 
Newark Museum 
49 Washington Street 
Newark, New Jersey 07102 
NEW YORK 
Albany Institute of History and Art 
125 Washington Avenue 
Albany, New York 12210 
Albright-Knox Art Gallery 
1285 Elmwood Avenue 
Buffalo, New York 14222 . 
American Museum of Natural History 
Central Park West 
New York, New York 10024 
American Numismatic Society 
Broadway 
New Yc,rk, New York 10032 
Brooklyn Museum 
Ea.stern Parkwa~ 
Brooklyn, New York 11238 
Buffalo Museum of Science 
Humbolt Park 
Buffalo, New York 14211 
Carriage and Harness Museum 
Elk Street 
Cooperstown, New York 13325 
Cooper-Hewitt Museum of Decorative Arts & Designs 
9 E. 90th Street 
.New Y 9rk, New York 10028 
Corning Museum of Glass 
Corning Glass Center 
Corning, New York 148)0 
Farmer's Museum 
Lake Road 
Cooperstown, New York 13326 
International Museum of Photography 
Eastman House 
Rochester, New York 
Metropolitan Museum of Art 
Fifth Avenue 
New York, New York 10028 
Museum of the American Indian Heye Foundation 
Broadway · 
New York, New York 10032 
Munson-Williams Proctor Institute 
310 Genesee Street 
Utica, New York 13502 
Museum of Modern Art 
11 Weet 53rd Street 
New York, New York 10019 
- " 
Museum of Primitive Art 
15 West 54th Street 
New York, New York 10019 
The New York Botanical Gardens 
200th Street & Southern Boulevard 
Bronx, New York 104.58 
New York Historical Society 
170 Central Park West 
New York, New York 10024 
Rochester Museum and Science Center 
Rochester, New York 14607 
The Solomon R. Guggenheim Museum 
1071 Fifth Avenue 
New York, New York 10028 
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NORTH CAROLINA 
North Carolina Museum of Art 
107 E. Morgan Street 
Raleigh, North Carolina 276ll 
Cincinnati Art Museum 
Eden Park 
Cincinnati, Ohio 45202 
Cleveland Museum of Art 
11150 Fa.st Boulevard 
Cleveland, Ohio 44106 
Cleveland Museum of Natural History 
10600 Ea.st Boulevard 
Cleveland, Ohio 44106 
Crawford, Frederick c. Auto-Aviation Museum 
10285 Ea.st Boulevard 
Cleveland, Ohio 44106 
Dayton Museum of Natural History 
2629 Ridge Avenue 
Dayton, Ohio 
Dittrick, Howard Museum of Historical.Medicine 
11000 Euclid Avenue 
Cleveland, Ohio 44106 
Ohio Historical Center 
Interstate 71 & 17th Avenue 
C Columbus, Ohio 43211 
Toledo Museum of Art 
2445 Monroe Street 
Toledo, Ohio 45697 
PENNSYLVANIA 
Academy of Natural Science of Philadelphia 
19th Street 
Philadelphia, Pennsylvania 19103 
American Swedish Historical Foundation & Museum 
1900 Patteson Avenue 
Philadelphia, Pennsylvania 19145 
Carnegie Museum of Natural History 
Carnegie Institute 
4400 Forbes Avenue 
Pittsburgh, Pennsylvania 
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Franklin Institute of Science Museum 
20th Street 
Philadelphia, Pennsylvania 19103 
Pennsylvania Fram Museum 
2451 Kissel Hill Road 
Lancaster, Pennsylvania 17601 
Philadelphia Museum of Art 
Parkway at 26th Street 
Philadelphia, Pennsylvania 19101 
Reading Public Museum and Art Gallery 
590 Museum Road 
Reading, Pennsylvania 19602 
Swigart Museum 
Museum Park' 
Huntington, Pennsylvania 16652 
William Penn Memorial Museum 
3rd and North Street 
Harrisburg, Pennsylvania 
RHODE ISLAND 
Museum of Art 
Rhode Island School of Design 
224 Benefli Street 
Providence, Rhode Island 02903 
New England Wireless and Steam Museum Inc. 
Frenchtown Road 
Ea.st Greenwich, Rhode Island 02818 
SOU?H CAROLINA 
Charlestown Museum 
121 Rutledge Avenue 
Charleston, South Carolina 29401 
TENNESSEE 
Brooks Memorial Art Gallery 
Overton Park 
Memphis, Tennessee 38112 
Country Music Hall of Fame and Museum 
700 16~h Avenue 
South Nashville, Tennessee 37203 
,·, 72 
VIRGINIA 
VERMONT 
Colonial Williamsburg 
Goodwin Building 
Williamsburg, Virginia 23185 
Chrysler Museum of Norfolk 
Olney ;Road 
Norfolk, Virginia 23510 
Mariner Museum 
Museum Drive 
Newport News• Virginia 23606 
Virginia Museum of Fine Arts 
Boulevard and Grove Street 
Richmond, Virginia 23221 
Shelburne Museum Inc. 
Shelburne, VerIJlont 0~2 
WISCONSIN 
Milwaukee Art Center 
750 N. Lincoln Memorial Drive 
Millwaukee, Wisconsin 53202 
Milwaukee Public Museum 
800 West Wells Street 
Milwaukee, Wisconsin 53233 
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APPENDIX B 
ITHACA COLLEGE 
Ithaca, New York 14850 
Gentle11en1 
A study is being conducted by the School of Couun1cat1ons of Ithaca 
College to deteraine the aedia utilization practices of selected 
auseuas._ Your institution was selected from the Official Museums 
Directory of the American Association of Museums as meeting the 
specific criteria far this study. 
Specifically, this study is concerned with the followings 
(1) What are the types, amounts and use practices for 
various kinds of aedia? 
(2) What type of aedia 1s employed most often in a 
particular type of museUJ1? 
(3) Vbat percent of the exhibits which use media are 
produced in the auseua? 
(4) What media production facilities are available for 
in-house use? 
This questionnaire requires short and concise answers which will take 
a ainiaum of tiae and effort to coaplete. If you feel that a member 
of your museum staff should coaplete this questionnaire, please feel 
free to have hia or her do so. A st.amped pre-addressed envelop is 
enclosed. Please return the questionnaire at your earliest convenience. 
Thank you for yoUJ!" cooperation in this effort. 
Sincerely, 
Vera L. Long 
QUESTIONNAIRE 
BACKGROUND 
The following q·'"'est1.ons are devAlope11 to establish an identifying 
category for P.ach museum :i.n regard to type of collection, size. 
$Overn1ng aut.hori ty • and locat.lon. ( Please 1.ndica.te by checkmark 
(v') the correct answt'ff c:) 
1. The ma.Jorl ty cf the m·.1seuni ~ s co}.l,:ction bGlongs to the following 
/_! 
0 
history 
, 
sctence/t~ch~ol, ~ 
r--
l.J1 art 
l / spceialized 
---------·- ....... ·--··-··-· -------------
D (i'erlera1 D Private 
D State D ~ducational 
L} Munici-pa.l Institution 
3. What is the size of your museum? (Size ls denoted by square 
feet of r.xhi bl.t~employed area of your museum.) 
D Small (8,000 to 24,999 sq. ft.) 
D Medium (25,000 to 49,999sq. ft.) 
L] Large (50,000 and more sq. ft.) 
4. In What t.ype of community is your musP.um located? 
D Urban 
D Suburban 
D Rural 
1 
PART I PERMANENT MUSEUM 
The following questions are developed to determine the use, 
frequency, and design area in regard to media on the immediate 
premises of the museum, 
A. UTILIZATION OF MEDIA 
2 
Please indicate by a checkmark (J) the type of media used in ,ryour 
museum and the appropriate uses. Check as many as apply_ to your museum. 
If you check the column entitled "other", ·please specify the new use 
in the spice provided in the ••other" column. 
·-· •-~ ... _ ....... , . .._..._.__._ ___ 
"' 
i 
s:: .,., r::: ~ 0 ~ 0 s:: 'C 
"" 
C .,., 0 C· CD +> .,., +>. 
"" 
~ ::s () (/) ~ = 'C +> c ~ t 'a +> :, +' <rf r:: as ..... k .... +>· .,.. ... qS ... .,., 
.a +> ·s:: ,0 S-4 ~ Cl) 0 ... (.) ~ ., .,., IO as .,., Cl) '° +> ~ !. (.) ~ ~ r::: ~ > (.) S::: Vl cd 0 OJ -0 Cl) 0 Q) +> Cll ;Q 0 < ~ CJ) 0 ,r. a._, 
-•---..-•••••• •· •-••-•·•-----•- ••-• •••• ---~ ,-• .... _ "' - • ---• •••·---------~••-••I ••i,,....--- ... - •---.-......--••--£:J Television 
D Dioramas 
D Film 
D 16mm 
D amm 
D Models 
D Life-size 
D Working 
D Minature 
D Still Camera 
D Photographs 
D Audio 
0 Records 
'• .... •••·•·-••,.I• •••I•• t • ••••••·•• .. •'- ••· ,.,, ..... ......_. 
0 Tapes 
0 Sound system 
-0 Tape recorder 
0 Microphone 
O Projectors 
O Slide 
O Filmstrip 
tJ Opaque 
D Overhead 
D 
D 
0 Motion Picture 
D Other {specify) 
Multi-image 
(The simultaneouR 
Multi-media 
projection 
l ~ 
If 
of several 
I I 
............. __ ,......, ......... 
images at I time.) one 
(fhe use of more than one ty pe of media. for a single exhibit.) 
0 Programmed Instruction 
0 Printed 
0 Mechanical 
) 
11•• .. •••~ •••-••••• ... I 
4 
B. FREQUENCY OF USE 
Please check the appropriate number of pieces of a _particular media in 
use in your museum. If aore than ten, write the number in the space 
provided. 
________ .. ______ ··- ..... -.----·----------- "'··--· -. _________ .......... ._....__ ............ _,.. .... ~..,_... . . 
Television 
Dioramas 
. Film 
16mm 
8mm 
Models 
Life-size 
Working 
Mlnature 
Still Camera 
Photographs 
Audio 
Records 
Tapes 
Sound System 
Tape Recorders 
Microphone 
Projectors 
Slide 
Filmstrip 
Opaque 
Overhead 
Motion Picture 
Multl-image 
l-iuli t-media 
Programmed Instruction 
Printed 
Mechanical 
1 - 3 4 - 6 7 - 10 more 
_,..._ ____ , ___ , 
_ ....•.... ·-·- ..• ..P;LJ!!!.e s.,p_!!c!fY. 
C. PRODUCTION AREA 
1. Who designs the majority of the exhibits in the rauseum? 
D in-house D commerc~al company 
2. I's a definite section of the museum used excl ualvely a·s a 
laboratory-workshop area? 
L7 yes D no 
3. Are there studios, darkrooms,• and equipnent for the exclusive 
employment of media? 
D yes D no 
Please circle the facilities which are available in your museum. 
television studios 
darkroonts 
recording studios 
work area for the construction of dioramas 
work area for the construction of models 
Laboratory containing auido-visual equipaent for the production 
of overhead transpa.rencies, lettering, copying 
slides, and mounting pictures and photographs 
~tudia, equipment, and facilities for the photographing, editing, 
and sound-syncroization of 16mm and 8mm films 
other(please specify) 
5 
PART II OTHER EXHIBITS 
The following questions a:re developed to determine the use of media in 
non-permanent exhibits. (Please indicate your answer by a checkmark 
(\-) unless otherwise directed, ) 
A. TRAVELHlG EXHIBITS 
1. Does your museum provide traveling exhibits? 
D yes D. no 
lf your answer is no, please continue with section lL 
2. Is media used in these traveling exhibits·! 
CJ yes D no 
3. Please circle the types of media used in these exhibits. 
television 
photographs 
diorama 
film 
16nua 
8mm 
models 
life-size 
working 
minature 
programmed instruction 
print 
mechanical 
4. Who constructed these exhibits? 
audio 
records 
sound system 
tape recorder 
microphone 
projectors 
slide 
fll11strip 
opaque 
overhead 
motion picture 
rnult1-1Jllage 
multi-media 
D in-house D commercial company 
6 
B. LOANED EXHIBITS 
1. Does your museum loan exhibits? 
D yes. D no 
If your answer 1s no, please continue to section.C. 
2. Is media used in these exhibits? 
D yes D no 
3. Please circle the type of media used in these exhibits. 
television 
photographs 
diora11a 
film 
l6111J1 
811J1l 
models 
life-size 
working 
mina.ture 
programmed instruction 
print 
mechanical 
4 •. Who constructed these exhibits? 
D in-hous~ D 
audio 
records 
sound system 
tape recorder 
microphone 
projectors 
slide 
filmstrip 
opaque 
overhead 
motion picture 
multi-image 
multi-media 
commercial company 
7 
C. TEMPORARY EXHIBITS 
1, Does your museum use temporary exhibits? 
D Yt:"!S D no 
If. your answer 1s no, thank you for completing this survey. 
· 2. Is media used in these exhibits? 
D yes D no 
3. Please circle the types of media used in these exhibits. 
television 
photographs 
diorama 
film 
16mm 
8mm 
models 
life-size 
working 
minature 
programmed instruction 
print 
mechanical 
4. Who constructed -· these exhibits? 
audio 
records 
sound system 
tape recorder 
microphone 
projector 
slide 
filmstrip 
opaque 
overhead 
motion picture 
multi-image 
multi-media 
D in-house · D commercial company 
THANK YOU FOR COMPLETING THIS' SURVEY. 
8 
ITHACA COLLEGE 
Ithaca, New York 14850 
SCHOOL OF COMMUNICATIONS " 
Gentlemens 
Approximately three weeks ago, a questionnaire was mailed concerning 
the media utilization practices in museums, to those institutions of 
the American Association of Museums who fulfilled the survey 
qualifications. To date over 50 per cent of the questionnaires have 
been returned, but your form has not been received yet. 
If your questionnaire is in the mail at this time please accept my 
sincere thanks and appreciation for your cooperation in this study. 
But, if you have not returned your questionnaire at this time, could 
you please do so very soon as I am anxious to tabulate the returns. 
Thank you again for your cooperation. 
Sincerely, 
Vera L. Long 
APPENDIX C 
SELIDTED COMMENTS FROM RESPONDENTS 
IN REGARD TO SURVEYt 
84 
We would like to obtain a copy of your study when it is complete 
as it would be of interest to many on our staff. 
As we are trying to contact other museums which do in-house 
media production, we would be quite interested in seeing the results 
of your survey. 
IN REGARD TO MEDIA1 
Our use of these media in connection with other kinds of 
exhibitions varies a good deal because we have a curatorial department 
devoted to photography and film. 
Artists using video as medium give performances in the museum. 
We operate an 18 proje~toI; quad sound theatre and a 6 
projector, quad sound theatre. 
There are about 160 exhibits and exhibits area in the museum. 
About 60% of these incorporate models of some kind within their 
premises. 
